
WE’RE ON THE  WEB 

www.atlanticwood.ca 

gional association we were able 
to save this business.  Now is 
the time to look at this market 
again. 

Japan is the second largest 
housing market in the world.  
The country, as a whole, can be 
broken down into several re-
gions with distinct differences.  
In general, there is growing 
interest in western style 
homes.  There is competition 
among builders and developers 
to show unique designs to at-
tract buyers.  Atlantic Canada 
needs to feed this desire for 
western style homes with At-
lantic Canadian building prod-
ucts.  I was recently asked by a 
Japanese buyer for some infor-
mation on Cape Cod style 
homes.  They may be looking 
for western style homes but 
they still want the Japanese 
sizes, designs or amenities.  Do 
not simply send or market the 
exact same product you would 
for the North American market.  
Instead, build a relationship 
and make the necessary 
changes to sizes and styles for 
the Japanese market.  Let’s 
make happy customers.  Happy 
customers buy more products! 

Japanese people regard Cana-
dian building products as some 
of the best in the world.  How-
ever with advancements in 
technology and processing we 
may be falling behind other 
parts of the world.  If we do 
nothing we will slowly lose our 
“Canadian” competitive edge.  
It is time to revisit and recon-
sider this market where the 
“Canadian” name alone will 
open many doors.  It is time for 
Atlantic Canada to return to the 
“Land of the Rising Sun”. 

Japan - Land of the Rising 
Sun 

America is our closest trad-
ing partner and almost al-
ways the one we think of 
first when we are thinking of 
exporting.  There are many 
things we have in common 
with the United States.  
However, there are other 
markets beyond the US and 
it is important to look for 
other opportunities.  Atlantic 
Canada needs to look at 
other possible markets. 
Could Japan be one of the 
better possibilities? 

The first thought is it is too 
far away.  But in this age of 
truly global trading, can we 
really think this way?  If we 
think we have good quality 
and competitive products 
then we best get out there 
and do some competitive 
marketing!  The markets are 
not going to come to us.  The 
sales are going to go to the 
countries, regions and busi-
nesses that get out there and 
promote and sell their prod-
ucts.  The second reason you 
might be thinking is it’s too 
expensive to ship to Japan.  
Well, I did some checking 
and a 20 foot container is 
about the same price out of 
Halifax as the port of  Van-
couver!  A 40 footer is less 
than $500 in the difference.  
So it isn’t the shipping cost 
that are holding us back.  
Therefore, it must come 
down to language, culture 
and effort.  With a little effort 
we can surly overcome the 
language and cultural barri-
ers.  I have no doubt that 
there are some other barriers 
but again with more effort 
we can find success in this 

market. 

The west coast is shipping 
boatloads of containers to 
Japan filled with building ma-
terials.  Atlantic Canada ships 
the occasional container.  So 
what is wrong with this pic-
ture?  Why can we not rally 
together and do more mar-
keting of our products?  
You’ve seen me write in past 
articles that Atlantic Wood 
could be a vehicle for collec-
tive marketing; but, it takes 
support from businesses and 
other organizations.   

Quite a few years ago Atlantic 
Canada made a combined 
effort to enter the Japanese 
market.  It was a vision 
shared all across Atlantic 
Canada.  It was not a smooth 
ride but it did open new mar-
kets in Japan.  Somewhere 
along the way the wheels fell 
off this initiative and we 
seemed to completely give 
up.  Of course it didn’t help 
that the Japanese economy 
was in significant trouble. 
Things stabilized and are now 
improving.  But we seem to 
have given up and are allow-
ing products from other parts 
of the globe to take all of the 
market share.  Even with all 
the troubles experienced with 
our first major marketing 
effort into Japan we are still, 
to this day, shipping some 
Atlantic Canadian products.  
Frankly, even this small 
amount would have come to 
an abrupt end a few years 
ago except for a chance 
meeting with one Japanese 
company at an event in Brit-
ish Columbia.   This Japanese 
importer was about to lose 
their Canadian supplier and 
through the work of the re-
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PROTECTING WOOD PRODUCTS FROM TERMITES  

AND DECAY SEMINAR 

Business New Brunswick, NS Department of Natural Resources, Maritime Lum-
ber Bureau and Atlantic Wood in partnership with FPInnovations are offering a 
half day seminar on Wood Protection and Durability. Atlantic Canadian compa-
nies considering markets in the Caribbean, Central America/Mexico, Asia or any 
markets where termites and high humidity may be a problem should plan to at-
tend this event. 

Dr. Paul Morris, FPInnovations, Vancouver will be sharing his knowledge of ter-
mites and wood decay and what our options are to pro-
tect our wood products. 

MAY 21, 9:00 am 

FUTURE INN 

MONCTON, NB  

Registration will be available on line through Service New Brunswick, after May 5. 

More information will be provided through  MLB, NBFPA, Atlantic Wood, or your  
regional government representative. 

And the Winners are..... 

For the past two months Atlantic Wood has been advertising a draw for free online 
marketing packages.  These include a rotating ad on our Home page, 
www.atlanticwood.ca and an unlimited number of product categories to list your 
products.  This is a $150 value.  We had one draw for Active Members and one draw 
for Associate Members.  The lucky winners are: 

Active Member 

River’s Bend Wood Products 

Antigonish Co, NS 

Associate Member 

Wood Science and Technology Center  

Fredericton, NB 

Congratulations to each of these winners!  I’ll be in touch with each soon to get your 
information on Atlantic Wood’s Home Page. 

Winners of a 
FREE 

Marketing 
Package ! 
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Holson Forest Products, located on the Great Northern Peninsula of Newfoundland, is one 
of the largest employers in the area, employing a range of individuals from well seasoned in 
the forest industry to new trainees.  Ted Lewis owner of HFP also owns a log harvesting 
company, Lewis Logging Limited.  Holson Forest Products just finished upgrading it’s saw-
mill from a four million board foot to a 10 million board foot mill. 

The sawmill’s main source of income is construction lumber along with some specialty prod-
ucts.  With a production  level of 10 million board feet it is very difficult to compete in the 
commodity market against the larger more efficient sawmills with no market for sawmill 
residue.  Coupled with the realization that the market for pulp wood is drying up, Holson 
decided to investigate possible sources for it’s by products.  The company after careful analy-
sis made the decision to invest in a pellet plant to begin productions in the fall of 2010 with 
emphasis on the overseas markets. 

BUSINESS SPOTLIGHT 

Holson Forest Products 
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Gallagher Lambert is pleased to announce that we are now the “Official Insurance Bro-
ker” of the Atlantic Wood Specialties Association.  We will work with the association and 
its members to provide the best insurance coverage at our preferred pricing.  One of the 
areas we specialize in is manufacturing.  We represent the best manufacturing markets 
in the country.  As a client you will receive the best customer service in the industry, pre-
ferred pricing and a risk management analysis.  For more information and an insurance 
quote please contact: 

Harlin Hayes 

Business Development Manager 

Gallagher Lambert Group 

349 Herring Cove Rd. 

Suite 205 

Halifax, NS 

B3R 1V9 

(Office) 902-479-3314 

(Fax) 902-479-3372 

(Cell) 902-225-2686 

www.gallagherlambert.com 

 

Gallagher Lambert History 

Gallagher Lambert Group is the Canadian division of Arthur J. Gallagher & Co., one of 
the largest commercial insurance brokers in the world. We deliver a full range of insur-
ance and risk management products and services, including traditional and loss-
sensitive coverages, captives, alternative risk solutions and financial products. 

We have eight offices in Canada to provide local service and knowledge and a global net-
work of strategic partners in more than 100 countries. By building long-lasting, honest 
relationships with our partners, they provide clients greater market access, competitive 
pricing and program flexibility, which have a positive impact on the underwriting proc-
ess. 

Gallagher Lambert Group is the Canadian division of Arthur J. Gallagher Risk Manage-
ment Services, Inc.,  the North American retail property/casualty insurance brokerage 
division of Arthur J. Gallagher & Co., one of the largest commercial insurance brokers in 
the world. 

New Insurance Provider of Atlantic Wood Specialties Association 
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Source: Government of Canada Posted on: 29th April 2010 

Government of Canada Supporting Competitive Forest Sector at Home and Abroad. 

The Honourable Christian Paradis, Minister of Natural Resources, today announced $2.8 million in funding 
to expand domestic and overseas market initiatives for Quebec’s forest industry. 

In his keynote speech at the États généraux du bois dans la construction 2010, Minister Paradis committed 
$1.2 million through the Canada Wood Program to the Quebec Wood Export Bureau (Q-Web) to support the 
development of overseas markets for Quebec wood products. 

An additional $1.6 million was committed through the North American Wood First Initiative to support pro-
grams delivered by Cecobois (Centre d’expertise sur la construction commerciale en bois) to help increase the 
use of wood in non-residential construction in Quebec. 

“The forest sector and the local communities it supports form the backbone of our economy, and this Gov-
ernment is ensuring they are getting the support they need,” said Minister Paradis. “These initiatives will 
facilitate the promotion of Quebec wood and wood products from here to the shores of Europe and Asia.” 

This funding is part of a $170-million investment from Canada’s Economic Action Plan to deliver Forest Sec-
tor Innovation and Expanding Markets Initiatives to assist the Canadian forest sector in responding to global 
economic challenges. 

These funds complement other federal forest sector initiatives in Quebec, such as: 

    * the establishment of a Canada–Quebec Forestry Task Team, which has resulted in $235 million in invest-
ments to support projects benefiting forest workers and communities; 

    * the $1-billion Pulp and Paper Green Transformation Program, which provides Quebec-based companies 
with access to $265 million in financing to initiate environmental projects in their facilities; and, 

    * the recently established Temporary Initiative for the Strengthening of Quebec’s Forest Economies, which 
will help Quebec forest communities expand and diversify their economic activity with $100 million over 
three years. 

The Government of Canada is making key investments in Quebec’s forest industry to help expand markets 
overseas and in Canada. 

Natural Resources Minister Christian Paradis announced funding of $1.2 million for Quebec Wood Export 
Bureau and $1.6 million for Cecobois to help strengthen Quebec’s forest sector on a national and global scale. 

 

 

 

 

Brief Commentary on this Announcement. 

Just a quick comment on this for now.  Don’t get me wrong, I am happy to see the federal government and 
provincial government of Quebec team up to strengthen the forest industry and support the value-added 
wood products sector in their province through the Canada Wood Program.  There are similar programs in 
Ontario and British Columbia.  In a nut shell, the 1.2 million dollars put forward by Quebec will be matched 
by the federal government to support non US export marketing, which is why you see Asia and Europe men-
tioned.  This includes marketing of value-added wood products.  So far Atlantic Canada has not accessed this 
program.   What will it take for this program to be adopted in Atlantic Canada.  First it will take a sound pro-
posal from the sector in Atlantic Canada.  And second, it will take the combined willingness of four Atlantic 
provinces to work together in funding the proposal so that Atlantic Canada can get on a more equal footing 
with the rest of the country.  We don’t really want to be left out, Do We? 

Canada Invests $2.8 Million To Increase Business For Quebec Forest Industry 
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Stop the Press!                   This just in! 
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Upcoming LEED Workshops  

2010 LEED Workshop Schedule Atlantic Canada   
LEED Canada Documentation, May 12, 2010, Halifax   

LEED Canada for New Construction, June 16, 2010, Fredericton  

LEED Canada for Homes, June 29, 2010, Halifax  

LEED Canada for Homes, September 15, 2010, Fredericton  

LEED Canada for New Construction, September 28, 2010, St. John's 

LEED Canada Core Concepts & Strategies, October 28, 2010, Halifax  

LEED Canada for New Construction, November 24, 2010, Moncton  

LEED EB:O&M, November 24, 2010, St. John's  

LEED Canada for New Construction, November 25, 2010, Halifax 

 

 

FOOTNOTES 

Bill C-429 

A bill to encourage the use of wood in federal buildings is before the House of Com-
mons.  According to the website it was introduced in June 2009.  It is my under-
standing that it is once again before the House of Commons. 

You can read the bill at:  

http://www2.parl.gc.ca/HousePublications/Publication.aspx?Docid=4329902&file=4 

 

 

The Forest Products Association of Canada has just released a new brochure entitled Forest 
Certification in Canada.  It describes the various systems and touches on Chain-of-Custody 
Certification.  You can view or download this brochure at our website (www.atlanticwood.ca) 
under publications  

Forest Certification Brochure  

Small Quantity of Veneer. 

A coop student (Zach Shoemaker) in Charlottetown, PEI is looking for a little assistance from the value-added 
sector in Atlantic Canada.  This gentleman has a passion for skate boards or more specifically “Long Boards”.  The 
best way to describe this growing sport is “Luge on wheels”.   

Mr. Shoemaker is looking for a small quantity of veneer to try out his idea of making boards locally.  If things go 
well, he will be looking for an ongoing supply but first he would like to experiment on his building skills.  If some-
one has some unused odds and ends of veneers lying around collecting dust perhaps you would consider donating 
it or sell at a reasonable price to Mr. Shoemaker.  Or if you know of a source of veneers that he can follow up on 
that would be great.   

If you have any information that will be helpful to Mr. Shoemaker you can reply to me at sid@atlanticwood.ca or 
call at 902 838-0623.  It would be nice to have another wood product manufacturer in our midst. 



Atlantic Wood .  PO Box 1500 

Montague, PE  .  C0A 1R0 

 Canada 

Phone: 902.838.0623   

Membership Applications 
Our application is on the next page.  Have a                                                          

Simply print off and fill out and either fax or email to the address below...it is THAT EASY! 

Business Spotlight 

Atlantic Wood would like to put 
the Spotlight on one company 
each month.  To have your 
company in the Spotlight 
please send me a description 
of your business.  The write up 
will be between 75 & 150 
words.  I’ll keep the informa-
tion on file and print one each 
month.  If you are looking for 
“extra attention” just send me 
your company profile in a form 
ready to be added to the Bul-
letin.  It is that easy! 
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YOUR AD HERE!   
 

WE WILL HELP DESIGN YOUR AD AT     

 

 

NO CHARGE! 

 

 

www.atlanticwood.ca 
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The Atlantic Wood Monthly Bulletin is a prime location to advertise to a tar-
geted Value-added  wood products sector.  The Bulletin will continue to offer 
the one page “sponsor” ad for $150 per issue.  In addition other ad space will 
be available.  A 1/2 page ad will be available for $100. 

Business card size ads will be available for $30 per issue or a package of 12 
consecutive issues for $200. 

Advertising in the Monthly Bulletin 
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Membership Application 2010 

 

Company Name: 

 

Contact Person: 

Address: 

 

 

Phone:  

Fax: 

Email: 

 

Business Number: 856932058 

2010 Membership Fee - $250 + $12.50 (GST) = $262.50 (under $22.00 per month!) 

Please make cheque payable to Atlantic Wood. 

 

☐ Cheque enclosed       ☐ Please invoice me 

☐ Active Member (Value-added Wood Product Manufacturer) 

☐ Associate Member (Service or Supplier) 

 

email:  sid@atlanticwood.ca 

Atlantic Wood .  PO Box 1500 

Montague, PE  .  C0A 1R0 

 Canada 

Phone: 902.838.0623   

Fax:  902.838-0624 


